FINANCIAL YEAR 2021 RESULTS

WEDNESDAY 20™ APRIL 2022




Agenda

1. Strategy and Overview
2. Transformation Journey
3. Financial Results

4. Chairman’s remarks

5. Q&A
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Our Footprint

Kenya, Uganda, Tanzania and Rwanda

Uganda Brands

H

e Daily Monitor

e Dembe FM

e The EastAfrican
e Ennyanda

e Spark TV

* KFM

Thought Leaders

e NTV Uganda ‘.g\}\\/

* Nation Forum Uganda and Monitor’s

Forum

;‘ Tanzania Brands

e The Citizen
e Mwananchi

e Mwana Spoti
e The EastAfrican

e Mwananchi Thought Leadership Forum

.- Rwanda Brands

e The East African
e Rwanda Today
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e Daily Nation

® Business Daily
o NTV

e The EastAfrican
e Taifa Leo

e Kenya Buzz

e Lit 360

* Nairobi News

'o Nation Leadership Forum

e Kusi Ideas Festival
e TAG Brand Studio
e Nation FM

* Pishi
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Business Objective

* We are a content company; our competitive edge will be based on content
* Digital, Innovation & Our values are enablers to achieve the business objective
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Our mission is to create value for our stakeholders and positively influence society by

providing media that informs, educates, and entertains

War
Wwar
= i

REACH FREQUENCY YIELD
v" Grow market from East v" Channels v' Optimising revenue across
Africa (100m+) to Africa = Web, TV, Newspapers, Radio multiple channels
(Over 1B) = Podcasts, Video, Events v" Advertising, Subscriptions
and Market Places

* Relevance | Ease of Pay | User Experience | Convenience | Affordability
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Growth and Diversification

Product New Ventures Mergers &
Acceleration Acquisition

Focus on Reach, Frequency and Yield i

Nation Media Group
Media of Africa for Africa



Our transformation agenda

Innovation,
Partnerships, Mergers
& Acquisitions

New Business Model: Development of an n agile and responsive
Advertiser and Reader Africa-wide digital organisation structure
revenue brand + Talent & Skillset

The “New Nation Print media: Increasing the voice of Video and Audio:

Growth & monetisation

Journalist”: Changing Continuously re-invent the youth in Nation
skills and attitudes for commercial viability platforms

Operational efficiencies Financial sustainability

Ga
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Peace Initiative: Mimi Mkenya
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Peace Initiative: Mimi Mkenya

SATURDAY NATION APRIL 2.

Aninitiative of Nation Media Group

Mini MKENYA

As youth, we need fo stand in solidarlty and fo lead the path of peace and be the deacons of ight in our country,
Kenya. #MImiMKENYA

Grace Njoki

ce Chairperson, Dedan Kimothi Universih

v of Technology(Deku

When youth participate in peace-making, we allfeel safe and secure. We cannot succeed when some
of us lag behind. Our youth are strong, capable and defermined fo make a difference. Success Is
dependent on having everyone on board. In UBUNTU spirl, | Am, because We Are. SMImIMKENYA

Shampi Anna Ngendo,
ity of Kenya[SATU
»

Peace Is a prerequisite for development. Our efforts are geared fowards maintaining a peaceful envionment,
conducive for fhe economy. This is terefore a callfo all youth fo be champions of peace in the capacifies they hold in
thek universities. IMIMIMKENYA

Sedecias Noella Muzkanenge
UCSPAK Coorcinater, The Technical Uni

As @ youth leader, | am keen on matters youth engagement in leadership. Youth representation is one
factor and youth engagement is anather. | therefore urge the youth fo be ambassadors of peace before,
during and even ater the elections. There is nothing for youth without youth. #MImIMKENYA

Dennis Kimutai.

1 The youth are the mojorlty in our country and yearn for meaningful peace as we move closer fo the elections.
Having launched the 3d Nafional Students’ Convenfion on Students, Peace and Elections marking fhe road mop
for voter educafion in all universifies, we believe the 47 days of peace in the 47 counfies wil be fruiful. Remember,
Peace Starts with You and Me. SMImIMKENYA

Nastorn Oimuony
PAK Programme Assis

ith peace, comes hope, which makes peace something worth pursuing.
As youth, | will champion for peace amongst my fellow students. #MImIMKENYA

Hary Agere Sigunga

OUR JOURNEY ‘ OUR RESPONSIBILITY ‘ OUR COUNTRY

Mimi Mkenya is a peace initiative that is meant fo build and encourage
asense of pairiotism amongst Kenyans.

We are better unibted H#MimiMIKENYA

SUNDAY NATION

Aninitiative of Nation Media Group

The 3% Nafional Universifies Students Convention on Peace, Youth and Election was launched on April 1%, 2022 in
Nairobl. Peace is a fundamental factor during elections without which elections can be meaningless. UCSPAK wil
lead from the frant in amplitying community volces for sustainable peace in Kenya. #MImIMKENYA

Sharleen Wanjiru
Office of the Chai

As collective consciousness goes higher and higher we need that unity in the mids! of all diversily. Let us
creale peace in our minds and help all Kenyans do the sa

Ciysies Mookl Mnsﬂvi
SAKU Pre

I believe that there is nothing you can do without peace. Peace is very crucial fo an individual and the society at
large. | will always advocale for peace. Always! # MIMIMKENYA
Sarah A All
Vet Pre: o) of Pelroieum Engineers Student Chopter, M. Kenya University.
A nty

What Is peace? Peace is the source of happiness. With peace, people can network and inleract
in all ospects aspects of ife. As youth, | aspire Io be @ peace ambassador of the Repubiic of
Kenya #MIimIMKENYA

Hon. Gideon Mereru Orikai

SPAK Coordinator. Narot ‘i )

We are nof only responsible for each ofher, we are in some measure, responsible for each ofher's welfare.
Mahatma Gandhi ance said, “An ounce of practice is worth more than tons of preaching.” Become an
ambassador of peace in your fife. SMImIMKENYA
bnelte Merl Womlles

&l

uTso)

Even as we enter the polilical season in our country. let us remember hat Kenya was founded on
the foundation of peace. It is not enough fo falk peace, one must believe and be parl of i. Let us.
draw consensus despile our different affliations. Elections will always come and go. #MImIMKENYA

Ezekiel Oloifiptip Lelinka
CA Univer

OURJOURNEY OUR RESPONSIBILITY | OUR COUNTRY

Mimi Mkenya is  peace iative that is meant to build and encourage
a sense of palriofism amongst Kenyans.

We are better united #MimiMIKENYA




Commercial
Initiatives

ygregation
ishing & tradg

IS
nishing. fattening
qation enterpiss

10



Nation !

Asaase
How /
Resilien
Smart
oyealed

B

The Voice of Our Land

oviD
A:

NG TOGETHER

Rising

S -
’ . %
Woman a8 /
= N ~? - /, " 2
4 " £ F T OMA NS =
e v /o -7 ‘
AorF N 7 < ~ )
A Vs y - ¢ ‘
i o
\ 3 x

1DEAS

11



DAILYSNATION

DAILY®NATION

W

le atiOn Med‘a Gmp

Sustainability &%




BUSINESS DAILY

Marketing
Initiatives
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Our

transformation

journey

\VE




tion - Media Gro
Media of Africa’fer Africa ',
wyw;ivijti_g‘p.n'diicom

Natlon Afrlca
NARAN L)

NATION

Empower Africa — nation.africa



Taking Nation to Africa

Our mission is to create value for our stakeholders and positively influence society by providing
media that informs, educates, and entertains

War
Wwar
Wwar

REACH FREQUENCY YIELD
v" Changing the quantum v" Channels v' Optimising revenue across
v' Grow market from East = Web, TV, Newspapers, Radio multiple channels
Africa (100m+) to Africa = Podcasts, Video, Events v" Advertising, Subscriptions
(Over 1B) and Market Places

________________________________________________________________________________

* Relevance | Ease of Pay | User Experience | Convenience | Affordability

16 REVENUE = REACH x FREQUENCY x YIELD
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NATION

Empower Africa — nation.africa

1. Customer
2. Content

3. Technology

THE GATEWAY TO AFRICA

Read compelling stories about our

people look no further than our Africa page.

—> nation.africa

NATION

Empower Africa.
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Martin Njoroge: Chess star
wants to conquer the world

Monday, April 18, 2022

Nation Prime
Content

PRIE
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Podcasts UP ON THE STORY




NATION ™)

—> Puzzles

REGISTER and Start Playing Today!
nation.africa/puzzles

Can't get enough
of the games?

If you are done with this one then
there’s more online.

Get started at
www.nation.africa/kenya/puzzles

Nation Puzzles

Tl
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NATION

—> ePaper

Subscription journey

Superior user experience

Enhanced legibility

Enhanced security features

Single sign-on (ePaper + Nation.Africa)

More advertising features

Keeping app,
Anywhere, Anytime.

SUBSCRIBE at epaper.nationmedia.co!

NATION

—> ePaper

Scan to
subscribe

o
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turning on your world

ntvkenya.co.ke/elections

PARTY
PRIMARIES
FEVER

JOEAGEYO BEN KITILI ROSELYNE JAMES SMART

EDITORIAL DIRECTOR ASSIGNMENT OBALA PODCAST EDITOR
BROADCAST EDITOR POLITICAL EDITOR

NCv 9.00PM

TO NIGHT WEDNESDAY 13TH APRIL
m

(f)(»])(@) @NtvKenya

NTV

New leadership

Positioning of the
station

Focus on reach
Technology

Content

22
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turning on your word

i L TEMBE ZA WAUME

AN INHOSPITABLE HOSPITAL, A HOUSE OF TERROR FOR
THE SICK AND VULNERABLE, A TRAUMATISING

JE, WAUME WAMEZE TEMBE ZA UZAZI?

SECRET HIDDEN FOR 10 YEARS.

(@)@ @ntvkenya | @NginaKirori
ctoredEvil
A

TONIGHT
'7PM & 9PM

23RD
FEB

€.
/\--.

= GHe maKiny OF-
EFBI‘BIIIEIIII]

turming on your world
nmnn!llll SPORES

SUNDAY
8PM

6TH MARCH 2022

con osty LS. zukli® | SI61¢ | ADN

Chanel 91 Channel 271 Chanvel 106 Channel 13 haiable  on Signet Aailable NTV1
https://ntv.nation.co.ke/ke/live

KADZO NDUNDTHI
MSHAURI

VIOLET NGINA MC ABEL
MWENYE KISA MCHANGIAJI

ARE THE MASSES SUPPORTING THE POLITICIANS
OR AMASSING MONEY FOR THEMSELVES?

@SChazima
Q’k
7PM & 9PM >
20TH
MARCH

2022 | tumingon your world

S o,
e | ZUkU® | SIGnet | ADN
Channet 13 Awilable  on Signet Aaiable NIV

https://ntv.nation.co.ke/ke/live

MWANA SAIKOLOJIA
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evo@kenationmedia.com

OPINION ECONOMY &POLITICS COUNTY BUSINESS

Bitange Ndemo Gambling Infrastructure
New world order: Africa, MozzartBet forfeits Sh300m Kwale Sugar sues State for
are you ready? p8 ondirty cash p5 Sh32bn in land access tiff pld

APRIL 14,2022 KSHED | 17SH LIDO1 UCSHZ 00! 851900

USINESS DAILY

Travellers lose Sh4bn
in expired KQ tickets

SH3.5BN

AMOUNT

In the atrine’s test anoual

KD, as the carrier & known
by its insernational code,

have: missed ar smubbed thets
fights since the outhreak of
the Covid 19 pandemic i car
Iy 2000,

.5m Ilvestod( . i L
1 AVIATION Termination follows passengers failure to show up for their flights
die ondrought
Constant Munc3
— ~—sres T sakes whether customers fly ‘o the biggrst losses sutfered
Amnmmmro:b oc beave the tickets 10 expire. by consumess in buying goods
March on the back of 2 bith Clienes who cancel their and services from one com
arought that hos Joctoed Kenya Alrways' ssomers  fights can ger crede  mepre pany. Telecommunications
Soms of Komgans putting the loaz Sh4.48 billion kst year  sentinga discount on the cost aperators ke Satarkcom also
of pazi WA rhy after they fallod 1o show up  of the ticker  which they can have billions of shillings of
caanmatat 23k p2 for thesr Highes, leavingthem  1se within one year. unutised loyalty points bax
with expired rickess. Myriad lockdowns and trav they do not expire.
i The value of the expired  of restricions have been 2 Safaricom previously sold
tickess have heen disclosed  magor reason many peoplhe atrtime with cxpiry dates bet

tuer chungnd s hiling system
10 aliow customers 1o dhoose
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Rubis in talks
to overturn
deportation
of Kenya CEO

Fafiabe e

Rubis Energy Keoya bt eve

Lunched bt one efforts
10 st0p the deportasion of ts CEO
Jean Christtan Bergeron.

UL STORY | INGE4

Regulator stops

teachers bailout
of Spire Bank

The regulator tretred the
withdrawal of billons from

seachers” Mwalmu Naronal — hurs it financtal standing.
Sacco fom InjerngSh2belion  The frecee has put
100 the troubied Spire Bank,  an the bank 1o quickly offer

< MotionSema puingthe kss makingbender 2 stake to 2 strategic Ives
at risk of coltapsc umless they  or who i expecsed to Infect
GET find a buyer for it biions into 2 lender that has
i A parfiamentary probe has  breached regubatory capial
BREAKING NEWS E revealed that the Sacco So levels.
Sond the word a3 cleties Regubaory Authority  Mwalimu has been suppon
B ea0iss | | Fuelpain o gt R cacry mg g kv e
NAIROEI 2 yestontay Thisksthe hebank ac
gk Byciangno | diwonal moncy it the bank.  She billon,  sAMCeT | TAE
Seadsieg 10 20688 Lo ——

The Ministry of Labour in conjunction with the Kenya National M

KYEUP Bureau of Statistics Is unvelling the First edition of the Kenya | _I('N“Bﬁ

o Standard Industrial Classification (KeSIC) of All Economic WORLD BANKGROUP 1+ rvor e

Activities, today, Thursday 14™ April 2022, in Nakuru County.
For more information, please call +254 202729801/ 804 - €19 w5030

-

Fundamental content
rethink

Redesign of the feel
and look

Rethink of the digital
distribution

Redefine position in
the market
Consolidation of data
operations

T
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Election Coverage

1.Nation agenda

2.Comprehensive
multimedia coverage

3.Public participation
4.0pinion polling

5.Results coverage

Nation Media Group

Media of Africa for Africa



Broadcast: Video and Audio

Focus on: Video on Demand, Video website, Podcasts and Visual audio

T

Nation Media Group
27 Media of Africa for Africa



— Newsroom focus

Training & development

Validation of workflows,
processes and technology

New areas of content

Partnerships & branded content
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Financial Results .
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Key Highlights 2021

Recovery of print advertising Increased digital revenue 1 20%
revenue 1 14%
Growth in Television advertising — .

1 259, — |\, Courier revenue growth 13%
revenue 6
Growth in radio revenue 0 Lee in E- i

1 42% — Growth in E-paper subscriptions 1 39
Total cash f 38% Decline in print circulation

Covid -19 restrictions

g Successful share buyback (82.5% uptake)

T

Nation Media Group
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Digital Revenue Growth

Skiza TAG
>100% >100%

Nation.Africa

paying
subscribers

100%
g -

E-paper

revenue
+8% —
- =  J

Nation.Africa

Digital advertising registered
revenue users
>100%
+13%.
+20%

T
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Digital Footprint

Total reach 4 7 .

million
users

Website
7.1 million users

Facebook
16.8 million users

Youtube
4.5 million users

Twitter
15.3 million users

Instagram
3.6 million users

T

Nation Media Group
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Revenue distribution trend

- oL
- = TS W
Print Broadcast Digital “
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E-paper Subscriptions as a % of Total Circulation Sales

1% 14%
Total
NAT |_QP|>! @ ~ circulation
copy sales
2017 2018 2019 2020 2021
= teuso
- = ]| gE=s=2 -
Print ePaper Nation Media Group



Higher E-paper uptake for niche products

NATION (@
Business Daily

k u u
30 80

62%

2018 2019 2020 2021

{1

35

The EastAfrican
o
83% 79%

2018 2019 2020 2021

E-paper &
Natio&lilglggfigmgroup
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Kshs m

Group Turnover Recovery

9,050.9

Impact of
Covid -19

7,613.7

6,812.8

pandemic

2019 2020 2021

Increase in digital revenue
Growth in broadcasting business.
Gradual recovery in print advertising

T

Nation Media Group
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PBT recovery in a challenging business environment

4 N\
730.7 Kshs m
€
< (64.0)
)
7 (126.1)
&
-
) +509%
1
"E 800.9
T .
0
=
[
o
S
Q.
119.9
| 4
Act 2020 +Revenue -Direct costs -Other Act 2021
expenses/
2020 2021 contributions
- J
T . . . . L8
. Profitability growth attributable to revenue recovery and operational efficiency Nesion WiedlSiams
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Condensed statement of comprehensive income

- 2021

Kshs m
Turnover 7,613.7
Gross profit 6,401.7
Profit before income tax 730.7
Income tax expense (237.6)
Profit after income tax 493.1
Other comprehensive income 91.6

Total comprehensive income for the year 584.7

Kshs m
6,812.8 +12
5,664.8 +13
119.9 +509
(72.0) -230
47.9 +929
87.6 +5

135.5

T

Nation Media Group
Media of Africa for Africa



Target: 10% of issued
shares (20.7 million
shares)

Price: Kshs 25/- per share
Uptake: 82.5% (17.1
million shares)

Cash outlay: Kshs

427.5 million

Share Buyback Outcome

30.0

25.0

N
e
=

Price Kshs
[y
o
=

[y
e
=]

5.0

0.0

¥
&

‘s{

Y ﬂ}

|

Cautionary notice
25/02/2021
Kshs. 13.40

4

é‘}

) o o o

NMG Share Price Trend — Feb 2021 to Mar 2022

|

Commencement
of buyback
28/06/2022
Kshs. 25.00

Public announcement
29/05/2021
Kshs. 17.25

|

Closure of buyback
24/09/2021
Kshs. 25.30

Share buyback program opened on 28t June 2021 and closed on 24t September 2021

T
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Chairman’s Remarks




Proposed Final Dividend

e The directors have resolved to recommend a
final dividend of Kshs 1.50 per share (60%) for

the year, subject to approval by the shareholders
at the Annual General Meeting.

* No interim dividend was paid during the year.

e, o
7 n
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